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• Notice that you can modify your search with selectable
“whole word” and “case sensitive” features.  These can be
very handy, for example, when search a term like “WOM”
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option, however, will isolate the three articles examining
WOM.
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Articles of Interest 
To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Science Team in the Office of the Associate Director for Communication at the Centers for Disease 
Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 
publications with particular relevance for the public health communication community are detailed here. 
Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each 
citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for the 
article.  The help of your local library staff may be required in such circumstances to secure access to 
some publications.   
Please share your comments or questions with us.  Contact HCSD@cdc.gov. 
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To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Science Team in the Office of the Associate Director for Communication at the Centers for Disease 
Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 
publications with particular relevance for the public health communication community are detailed here. 
Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each 
citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for the 
article.  The help of your local library staff may be required in such circumstances to secure access to 
some publications.   
Please share your comments or questions with us.  Contact HCSD@cdc.gov. 
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Articles of Interest 
To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Science Team in the Office of the Associate Director for Communication at the Centers for Disease 
Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 
publications with particular relevance for the public health communication community are detailed here. 
Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each 
citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for the 
article.  The help of your local library staff may be required in such circumstances to secure access to 
some publications.   
Please share your comments or questions with us.  Contact HCSD@cdc.gov. 
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Articles of Interest 
To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Science Team in the Office of the Associate Director for Communication at the Centers for Disease 
Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 
publications with particular relevance for the public health communication community are detailed here. 
Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each 
citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for the 
article.  The help of your local library staff may be required in such circumstances to secure access to 
some publications.   
Please share your comments or questions with us.  Contact HCSD@cdc.gov. 
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To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Science Team in the Office of the Associate Director for Communication frequently undertakes an 
extensive scan of the expert literature. Recent publications with particular relevance for the public 
health communication community are detailed here. 
Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each 
citation. In some instances, articles must be requested via another source and a hyperlink to facilitate 
that process is included with the reference. Please note that hyperlinks are to CDC licensed materials 
and are generally available only through the CDC intranet. 
Please let us know if anyone in your CIO publishes a health communication or marketing science paper. 
We’d love to share the news!  Also, we’re happy to provide assistance.  Contact HCSD@cdc.gov. 
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 D.C. Health Communication (DCHC) Conference 
 
The 2nd biennial D.C. Health Communication Conference (DCHC) will be held from 
March 28th to the 30th at the George Mason Inn and Conference Center, located on the 
George Mason University campus in Fairfax, VA. More information is available from 
http://chrc.gmu.edu/DCHC.html. 
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 Cases in Public Health Communication & Marketing -- Call for Submissions 
 
Cases in Public Health Communication & Marketing (CPHCM), a peer-reviewed journal 
of The George Washington University School of Public Health and Health Services, is 
seeking manuscript submissions for Volume 7 (Summer 2013). More information is 
available from http://sphhs.gwu.edu/departments/pch/phcm/casesjournal/index.cfm. 
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The stereotypical early adopter of digital technology – young, single white male – is being 
tapped by other consumer groups in the mobile shopping space, according to a recent study by the 
Integer Group and M/A/R/C Research.  While 13% of Caucasians use their mobile phones to conduct 
Other Informative Reports 
 
Health Communication Science Digest July 2012 (Vol. 3, Issue 7e) 3 
 
 
price comparisons, 20% of Hispanics use their mobile devices to price shop.  Moreover, while 13% of 
Caucasians read product reviews on their mobile phones, 21% of African-Americans do such research 
on the go. 
 When it comes to actually clicking “buy,” 10% of Caucasians have given mobile shopping a 
try, while 16% of Hispanics and 18% of African-Americans are making purchases via their mobile 
devices.   
From Marketing News (7-31-12; Vol. 46, No. 9) 
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